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FINAL GRADE

71/100

2103929_HamzaQasim_Changemakers
GRADEMARK REPORT

GENERAL COMMENTS

Instructor

1. Engagement With Literature Skills (62%)

Evidence of research has been presented in the
submitted work showing sources for elements of the 
designs, from typefaces to
audio. This is good as it shows that you have been 
looking at other sources of
work for inspiration. To allow more marks to be 
awarded, some visual research
on similar brands / logos / companies would be good 
to see, as well as using
the IEEE format for your Bibliography – as this is always 
good practice for
final year coursework.

2. Knowledge & Understanding Skills (69%)

A very good understanding of the Mind Map’s
purpose has been evidenced in the work 
submitted, covering a range of related
topics to promoting a brand. A good breakdown of 
subjects is demonstrated,
particularly on the design aspects for your logo.

To enhance this work and allow more marks to be
awarded, inclusion of some comparable brands 
(images or URLs) may be a
consideration – these can also then be featured in 
the bibliography, strengthening
your knowledge and your research at the same 
time.



3.Cognitive & Intellectual Skills (71%)

A very good amount of critical appraisal and
analysis of the work has taken place – iterations of 
designs have been
presented and the design process has also been 
described with supporting
written work. This is good as it shows your ability to 
analyse your work and explore
creative alternatives, which often helps to refine your 
design work and make
the end results more polished and professional.  

4.Practical Application Skills (77%)

The logo is very strong, with thematic elements
matching the brand’s name. The colours work well 
and the logo imagery itself is
visually pleasing and relevant. A tagline 
compliments the overall setup,
allowing a description but also adding some 
balance to the logo design.

 

The banner ads are related and largely
consistent, though I feel the red background could 
be used here to more effect
(it would also help the white version of the logo 
appear more visible). It is a
nice idea to run some promo events through the 
adverts though – as these are
more likely to be what the screen space is used 
for.

 

Iterations of the motion graphic are very good to
see. I can see the relevance of the two themes, but
I feel the ‘fire’ design makes more of an impact.
Both are of very high quality and look convincing
as strong brand identities for an actual company –
good work. 



5.Transferrable Skills for Life and Professional 
Practice (70%)

The portfolio of work has been submitted
successfully and contains all aspects required of 
the assessment required, with
working and accessible links for information 
sources and video footage.

 

The Banner ads have been produced to the
specification required, which shows an ability to 
follow a client’s
specifications – very important in this line of work. 
To improve this it may be
an idea to label each one of the banners, just to 
make it very clear which is
which.

 

A well presented portfolio overall with a title
page, creative content and context provided for the
design work’s purpose –
good work.
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